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1. HACIIOPT ®OHJA OINEHOYHBIX CPEACTB

1.1. Ob6sacTh NpUMEHeHNUs

®onx omenounbix cpeacts (®OC) - HeoThemsieMas dYacTh pabodeid
MPOrpaMMbl  JUCIUIUIMHBI ~ «SI3BIK  JejoBOoro  oOmeHus  (QHTJIMHCKUN)» U
MpeIHa3Ha4YeH /I KOHTPOJISI U OIEHKH 00pa3oBaTEIbHBIX JOCTHIKEHUN CTYJIEHTOB,
OCBOMBIIUX MPOrPaAMMYy JUCITUATIITAHBI.

1.2. llenu u 3a7a4u GOHIA OLIEHOYHBIX CPEICTB

[ens ®OC — ycTaHOBUTH COOTBETCTBHE YPOBHS MOJITOTOBKH O0yYaroLIerocs
tpeboBanusim  DPI'OC BO wmaructpaTypa 1O  HampaBiCHUIO  [MOATOTOBKHU
45.04.02 JIuHrBUCTHKA, YTBEPKICHHBIM MPUKa30M MUHUCTEPCTBA HAYKU U BBICLIETO
oOpazoBanusi Poccuiickoit ®enepanuu ot 12 asrycta 2020 roma Ne 992
(c U3MEHEHUSIMU ¥ TOTIOJTHEHHUSIMU).

1.3. Ilepeuenb kommneTeHuuii, GopMupyemMbIX B Mpouecce OCBOEHUS
OCHOBHOM 00pa30BaTe/IbHOI POrpaMMbl

[Iporiecc ocBOCHMS MUCHUIIMHBI HalpaBlieH Ha (OPMUPOBAHUE CIEAYIONINX
KOMIIETEHI[MI U UHJIUKATOPOB UX JOCTHKECHUS:

Kox mo ®I'OC BO \ Nuankarop 10CTHKEHU s
ITpodeccnonanpHbIC
[IK-1Cnocoben oOecneunth Mexbsa3bikoBoe u | [1K-1.1. Hcnonb3yer METOJUKY
MEXKYJIbTYPHOE B3aUMOJEHCTBHE B YCTHON U | MPEaNepeBOIYECKOTO aHanm3a TEKCTa,

MUCbMEHHOM  dopMax B O(PUIIMATBHOMN, | CIIOCOOCTBYIOIIYIO  TOYHOMY  BOCIPHUSITHIO
HEO(UIMATLHOW M MPOPECCHOHATBHON cepax | UCXOAHOTO BHICKA3bIBAHUS.

oO11eHus. [1K-1.2. Omnpenensier CTpaTeruid U CIOCOOBI
MepeBoJia B 3aBHCUMOCTH OT TIOCTaBICHHOMN
3aJ1a4d, CTUJISI U )KaHpa TIPOU3BEICHUS.

[IK-1.3. Hcnone3yer BuAbl, NOpPHUEMBI U
TEXHOJIOTUM TEepeBOJia C YYEeTOM XapakTepa
MEPEeBOIMMOTO0 TEKCTa W YCIOBHUH MepeBoja
TUTST JOCTHKEHHSI a/IeKBaTHOCTHU u
HKBUBAJIEHTHOCTHU MIEPEBO/IA.

IIK-1.4.  OcymiecTBaseT MNHUCHBbMEHHBIM U
YCTHBII  MOCTEeNOBaTeNbHBI  TEpeBo] ¢
COOJTI0ZICHHEM JIEKCUYECKOM SKBUBAJIEHTHOCTH,
rpaMMaTH4ECKOH, CHHTAKCHUYECKOU u
CTHJIUCTUICCKOM HOPM, a TaKKe
TEMIIOPATBHBIX  XapPaKTEPUCTHK  YCTHOTO
HCXOHOTO TEKCTA.

[1K-1.5. Brnageer HaBBIKAMU CTUITUCTUYECKOTO
peIaKTUPOBAHUS nepeBoJia TEKCTOB
Pa3IMYHBIX KAHPOB.

[1K-1.6. Bnameer ¢opmaMy HaIMOHAIBEHOTO
pEeYeBOro dTUKETa Ha M3y4aeMOM MHOCTPAaHHOM
SI3BIKE ¥ TPABUJIAMU TIOBEJCHHS IEPEBOIYMKA B
pPa3NMYHBIX CHUTYallUsIX YCTHOTO TMepeBoja




(cOIpoBOXK/IEHNE  TYPUCTUYECKOH  TpYIIIHI,
obecrnieueHue JIETIOBBIX IIEPEroBOPOB,
obecrieueHHEe  MEPEroBOpOB  OQUIMATIBHBIX
JIeTeramuii).

1.4. Jranbl (popMHpPOBAHUS KOMIIETCHUMH W CpeACTBAa OLCHUBAHUS
YPOBHS UX ¢pOpPMHUPOBAHHOCTH

KoHTpo/IbHO-011eHOYHBIE

Jdransl popMupoBanus komnereHuuii | Komnerenuumn
cpeacrBa / cnocod oneHHBaHUsI

Tema 1. Making your way I1K-1 Y CTHBII onpoc, BHITIOJTHEHHE
NPaKTHYCCKUX 3aJaHU#, HAMCAHNE
CaMOCTOSTEIBHBIX paloT.

Tema 2. Selling is what it’s all about [1K-1 Omnpoc (yCTHBII/MMCHMEHHBII),
npoeKTHas paboTa, mpe3eHTaIus,
JIOKJIa]], TECTUPOBAHUE

Tema 3. Making the product [K-1 BrlinonHeHne TeCTOB 1O TeMaTHKe
ypOKa, MOJArOTOBKA MPE3CHTAIUH,
YCTHBIN OTPOC, JTOKIJIAJIbI

Tema 4. Financial matters [IK-1 YCTHBIN OMPOC, BHITIOTHEHHE
NPAaKTHYECKUX 3aJaHHH, HAIIHCAHUE
CaMOCTOSTENILHBIX padoT.

Tema 5. Global concerns ITK-1 Omnpoc (YCTHBIH/TTHCHMEHHBII),
IpOoeKTHas paboTa, Mpe3eHTaIHs,
JIOKJIaJ, TECTUPOBaHHE

Texkymas arrecrauus I1K-1 KonTposbHas pabora

IIpomeskyToUyHast aTTecTaums ITK-1 3auer

1.5. Onucanue nmoka3areJseil GOpMHUPOBAHNS KOMIIeTEH U

Ko xomnerennun Pe3yabTaThl chOpMUPOBAHHOCTH

I1K-1 3HaeT. MUCKYPCHBHYI0 M COLMOKYJIBTYPHYIO CIEeUU(UKY JEeIIOBOTO M
poeCcCHOHAIBHOTO B3aMMOJICHCTBHS; 3aJa4d YCTHOW W MHUCHMEHHON
peun B cdepe HMHOSN3BIUHOM MNpOopecCHOHATbHOW KOMMYHMKALIUU,
MIPUHLIUIIBI aJleKBaTHOM MHOS3BIYHON npoeccuoHaIbHON
KOMMYHHKAIIMM; JECKPUITOPbl BCEX YpOBHEH oOIieeBponeiickux
KOMIIETEHLIM BJIaJICHUs HMHOCTPAHHBIMHU S3BIKAMHU [UJISl aJIEKBaTHOTO
noa0opa TEKCTOB W COCTABIICHUS YNPAXXHEHWH A MHUCbMEHHOTO U
YCTHOTO MEPEBOJA; CTPATETUIO U CIOCOOBI MepeBoJa B 3aBUCUMOCTU OT
MOCTABJICHHOM 3a/1a4u, CTUJIS U )KaHPA IPOU3BEIACHUS.

YMeer: pemarb cTaHIapTHBIC 3amadd B cdepe mpodeccuoHaIbHON
KOMMYHHKAIIUM Ha UHOCTPAHHOM $I3bIKE; UCIIOJIb30BaTh OCHOBHBIE BUbI
VMHOSI3BIYHOM  CIIOBAPHO-CIPABOYHOM  JINTEPAaTypbl C NPUMEHEHUEM
MH(OPMALIMOHHO-KOMMYHUKATUBHBIX ~ TEXHOJIOTHUH; OCYUIECTBIISATh
MMCBMEHHBIH U YCTHBIM TOCIEeI0BaTENbHBIA MEPEBOJ] C COONIOIEHUEM
JEKCUYECKOW HSKBUBAJICHTHOCTH, I'PAMMATHYECKOM, CUHTAKCUYECKOW U
CTHUJIMCTHUYECKOM HOPM, a TAKXKE TEMIIOPAJIbHBIX XapaKTEPUCTUK YCTHOTO
HCXOJIHOTO TEKCTA.

Bnageer: HaBbIKaMU MEXbA3BIKOBOTO u MEXKYJIbTYPHOTO
B3aMMOJICHCTBHSI B YCTHOM M NHCbMEHHOH QopMax B o¢uUIMAIBHOH,




HeopuIMaNbHON W mpodeccnoHanbHON cdepax oOIeHus; HaBBIKAMU
MyOJIMYHOM peud; HAaBBIKAMH OIICHKH KayecTBa YCTHOTO M MHCHbMEHHOTO
nepeBo/ia, HaBbIKAMU OOBSICHEHHs OLIMOOK B IEpeBOJie C ONOpOW Ha
COOCTBEHHBII TEPEBOMYCCKUI OIBIT W TEOPUIO TEPEBOJA; HAaBBIKAMHU
CTHJIMCTUYECKOTO PEIaKTUPOBAHMS IEPEeBOJia TEKCTOB  PAa3IUYHBIX
KaHPOB; (OopMaMH HAIMOHAJIBHOTO PEUEBOTO 3THKETA HA HM3y4acMOM
WHOCTPaHHOM  SI3bIKE; HABBIKAMH  CaMOCTOSTENILHOW  paboThl 10
COBEPILICHCTBOBAHUIO 3HAHHI NMPO(HECCHOHATLHOTO HHOCTPAHHOTO SI3bIKA,
MpHeMaMH CaMOPa3BUTHUSI M CaMOpealln3aliu B NMPO(EeCCHOHAIBHOW WU
Opyrux cepax IesiTeIbHOCTH.

1.6. Kpurepuu oueHuBaHMS KOMIETEHUHWH Ha Ppa3HbIX IJTanax MX
(popmupoBanus

KoimuecTBo
Bua yueOHo# padoThl 0aJ1J10B
020 | 0-390 | 390
[TpakTHueckue 3aHATHA 40 - -
TecToBBIN KOHTPOJIb 10 - -
CamocrosrenbHas paboTa CTyIeHTa 20 - -
3ayer 30 - -
Bcero 100

HakonuTeqbHasi cMCTEMAa OLIEHMBAHUS 1O 100-0an1bHOM MIKAJIE

YeroipexoaibHas Cucrema
100-6annbHas BykBeHHas IKaJIa, COOTBETCTBYIOIIAS
CHCTeMA OIlEHUBAHUS . OLeHNBAHUSA
KaJjaa 100-6a1bHOI mIKaTe

IK3aMeEHa 3adyeTa

OTnn4HO 90-100 A — OTIMYHO — TEOPETUYECKOE COJCpPKAHUE
Kypca OCBOCHO ITONHOCTBIO, 0e3 TpoOeIioB;
HEOOXOIUMBIC MPAKTHICCKHE HABBIKU PAaOOTHI
C OCBOCHHBIM MaTEpHaJioM C(QOPMUPOBAHHI;
BCE TIPeTyCMOTPCHHEIC porpaMMon
oOyueHHs y4YeOHBIC 3alaHWS BEHITIOTHCHBI,
Ka4eCTBO MX BBITIOJHEHHUS OIIEHEHO YHCIOM
6auI0B, ONIMBKUM K MAKCHMAaIbHOMY

Xopomo 83-89 B - o4eHp XOpomIO — TEOPETHUECKOE
coJIep)KaHue Kypca OCBOCHO IOJHOCTBIO, 03
mpoOesoB;,  HEOOXOAWMBIE  TPAKTUUCCKUE
HaBBIKUM pabOThl C OCBOCHHBIM MATEPUATIOM B
OCHOBHOM copMHUpOBaHBI; BCE
MPEyCMOTPEHHbIE MPOrpaMMol  00ydeHUs
yueOHble 3aJaHusl  BBINOJHEHBI, Ka4yeCTBO
BBINTOJIHEHHUS OOJBIIMHCTBA W3 HHUX OLIEHEHO
YHCJIOM 0aJIOB, OJIM3KUM K MAaKCUMAIIbHOMY

3a4uTeHo

Xoporio 75-82 C - XOopoIlIo — TeopeTHUecKoe CONepKaHue
Kypca OCBOCHO IIOJHOCTBIO; HEKOTOPBIC
MIPAKTUYCCKUAC HABBIKA PAOOTHI C OCBOCHHBIM
MaTtepuaioM Cc(hOPMHUPOBAHBI HEIOCTATOYHO;
BCC MPEyCMOTPCHHEIC porpaMmon
o0yueHHsT y4YeOHBIC 3aJlaHWs BBITIOJIHCHBI,
Ka4eCTBO BBIMOJHCHUS HU OJHOTO M3 HHX HE
OIICHCHO MHHHUMAIBHBIM YHCIOM  0aJlIoB,
HEKOTOpBIC BHUABI 3aJaHUN BBITONHEHBI C
omunoOKaMu

Y I0BIETBOPUTEIBHO 63-74 D — yJIOBIETBOPHTENHHO — TEOPETHYECKOE




coJZiep’KaHWe Kypca OCBOCHO YacTHYHO, HO
npoOensl HE  HOCAT — CYIIECTBEHHOTO
XapakTepa, HEOOXOAMMBIE  NPAKTHYCCKUE
HaBBIKHA pabOTHI ¢ OCBOCHHBIM MaTEpHAIOM B
OCHOBHOM  c(hOpMHUpOBaHEI, OOIBITUHCTBO
NPEIYCMOTPEHHBIX MPOrpaMMOi  O0ydYeHUs
y4eOHBIX 33/IaHHIl BBITIOJHEHO, HEKOTOPHIE U3
BBINIOJIHEHHBIX 33aHHI cOflepKaT OIMOKH

Y I0BIETBOPUTENBHO

50-62

E - nocpenctBeHHO —  TeOpeTHYECKOE
COJIep)KaHWEe Kypca OCBOGHO  4YaCTHUYHO;
HEKOTOpbIE NMPAKTUYECKHE HABBIKK PAOOTHI HE
c(hOpMHPOBaHbl, MHOTHE MPEAYCMOTPEHHbBIE
yueOHOM mporpamMmoii oOyueHHs YydeOHbIC
3alaHisl HE BBINOJHEHBI JIMOO KayecTBO
BBITIOJTHCHHBIX HEKOTOPHIX W3 HHUX OICHCHO
YHCJIOM 0aJTOB, OJIU3KUM K MHHUMAIILHOMY

HeynoBsnerBoputensHo

21-49

FX — Hey10BIeTBOPHUTENBHO — TEOPETUIECKOE
coJiep)KaHWe Kypca OCBOCHO  YacCTHUYHO;
HEoOXO/IMMble IPAaKTUYECKHE HABBIKK PAOOTHI
c OCBOEHHBIM MaTepHaIoM HE
c(hOpMHUPOBAHEI; OOJBIITMHCTBO
MIPETyCMOTPEHHBIX ~ y4eOHOH  mporpaMMon
oOyueHHs y4ueOHBIX 3aJaHWil HE BBITOIHEHO
00 KAayecTBO X BBIMOJHEHUS OICHEHO
yrciaoM 0aiioB, OMM3KAM K MUHHMAaJIbHOMY;,
OpU  JIOMOJIHUTENFHO  CaMOCTOSTENILHOM
pabore HajJ MaTepualioM Kypca BO3MOXXHO
MOBBIIICHHE KAaueCTBa BBIMOJHEHUS YUeOHBIX
3a1aHul

HeynosnersopurensHo

0-20

F — HeymOBIETBOPUTENBHO — TEOPETHUECKOE
coziep)KaHue Kypca He OCBOECHO;
HEOOXO/IMMbIe IPAKTHYECKUE HABBIKK PaOOTHI
He CcOpPMHPOBaHBI, BCE  BBITOJHCHHBIC
y4eOHbIE 3a/IaHMs COJIep)KaT IpyOble OLINOKH;
JIONIOJIHUTENbHAS  CaMOCTOATeNbHas paboTa
HaJ MaTepHajoM Kypca HE TMpuBeIeT K
KakOMy-JIM0O ~ 3HAaYUMOMY  IOBBIIICHHIO
Ka4yecTBa BBINOJHEHUS YUeOHBIX 3aJaHUH

He 3aureno

2. KOHTPOJIBHO-OLHEHOYHBIE CPE/ICTBA

2.1. OHeHO‘IHbIe CpeacCTBA TEKYIIECI0 KOHTPOJIA

Ilon6epuTe

Ipumep Tecrta

Tecrtla

K cymecrBuTteabHbiM  (1-10) cooTBeTcTByHOIIHE UM

onpeaenenns (a- j):

1.economy a. the amount of money for which something can be bought or sold

2.finance b. a person or organization that buys and sells, especially shares or insurance

3.cost c. a country’s money supply, trade and industry

4.price d. money received from work done, or from money invested or property
owned

5.money e. money as a resource for business and other activities

6.broker f. the amount of money paid or charged for goods or services

7.exchange g. means of payment, especially coins and banknotes




8.market h. giving or receiving something in return for something else
9.employment I. the place where people meet for buying and selling
10.income J. regular paid work

IlonGepure K

BHecuTe cBOM O0TBETHI B TA0JIHILY:

1 2 B K B 6 |7 |8 [9 |10
Tectlb
cymecrBuTedbHbIM  (1-10) cooTBeTCcTByWIIHE WM

onpenesenus (a- j):

1.goods a. the act of doing business or carrying out a business deal
2.transaction  |b. manufactured items or raw materials that are for sale
3.commerce c. an organization that holds money, important documents and other valuables in
safe keeping, and lends money at interest
4.employer d. a list showing how much you have to pay for services or goods received
5.account e. the buying and selling of goods and services
6.bank f. the desire of consumers to obtain goods and services
7.bill g. a person or company that pays people to work for them
8.cheque h. an arrangement between a bank and a customer that allows
the customer to pay in and take out money
9.demand i. a printed form that you use to pay for something instead of
using money
10.supply j. the amount of something that is available to use or buy

BHecuTe cBOM OTBeThI B TA0/IMILY:

1 2 BWY P B 7 8 P |10

Tecrlc

IMoxdepure Kk cymecrBuTebHbIM (1-10) cooTBeTCTBYIOIIIHE MM OTIpe/IeIeHUSA
(@ J):

1.consumer a. a position of regular paid work

2.job b. an amount of money that a business organization has to spend on something

3.inflation c. a person who buys goods and services for his/her own use and not

resale

4.industry d. a continuing increase in the prices of goods and services

5.loan e. the production of raw materials and goods

6.credit f. an amount charged for money borrowed

7.interest g. a sum of money paid into a bank or savings account




8.expense h. money or property used to produce wealth

9.deposit I. an arrangement with a shop, bank, supplier etc to buy something
now and pay for it later
10.capital j. money borrowed from a bank, financial institution, person etc on which

interest is usually paid to the lender until the loan is repaid

BHecuTte cBOM 0TBeTHI B TA0JIMILY:

12 Bl bl 7 I8 o o

2.2. OueHoYHbIE CPeACTBA IJIA MPOMEKYTOYHOI aTTecTAlluU
IlepeuyeHb BONPOCOB K 3a4eTy

1. What is business communication, and how does it differ from everyday
communication?
What are the key skills necessary for effective business communication?
How do cultural differences influence business communication styles?
What are some effective networking strategies for business events?
How does non-verbal communication play a role in a business context?
What steps should you take to prepare for a business meeting?
What questions should you ask when meeting a new business partner?

8. What are the main formats of business communication (e.g.,
correspondence, meetings, presentations)?

9. What are the key stages of conducting a business conversation?

10. How can you effectively conclude a business meeting?

11. What are the essential elements of a successful sale?

12. What persuasion techniques can be utilized during the sales process?

13. How important is understanding customer needs in the sales process?

14. How can you prepare an effective product presentation?

15. What are the main stages of the sales funnel?

16. How can customer feedback be used to boost sales?

17. What are the differences between B2B and B2C sales?

18. What role do online sales play in modern business?

19. What methods can be used to evaluate sales effectiveness?

20. How can you handle customer objections during a sale?

21. What are the main stages of developing a new product?

22. What key factors determine a product's success in the market?

23. How does market research contribute to product development?

24. How can SWOT analysis be utilized to assess a product?

25. What positioning strategies can be employed for a product?

26. What is the role of packaging and branding in product marketing?

27. How can you test a product before launching it in the market?
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28. What are the main aspects of product pricing?

29. How can social media be used to promote a product?

30. What metrics can be used to evaluate a product's success?

31. What are the key components of a business financial report?

32. How do financial statements help in decision-making?

33. What is the importance of budgeting in business management?

34. How can financial ratios be used to assess a company's performance?

35. What are the differences between fixed and variable costs?

36. How does cash flow management contribute to business success?

37. What role does financial forecasting play in business planning?

38. How can businesses effectively manage their debt?

39. What are the main sources of business financing?

40. How do interest rates affect business investments?

41. How do cultural differences impact international business communication?

42. What are the challenges of operating in a global market?

43. How can businesses adapt their strategies for different international
markets?

44. What role does technology play in global business communication?

45. How do trade agreements influence international business operations?

46. What are the implications of globalization for local businesses?

47. How can companies address ethical concerns in global business practices?

48. What is the significance of corporate social responsibility (CSR) in a global
context?

49. How do language barriers affect international business negotiations?

50. What strategies can businesses use to manage cross-cultural teams?

51. How can businesses leverage technology to improve financial
communication?

52. What are the advantages and disadvantages of international financial
markets?

53. How can financial metrics be used to evaluate global business
performance?

54. What are the ethical considerations in financial reporting for global
companies?

55. How can cultural differences influence financial decision-making in
international contexts?

56. What role does negotiation play in securing international financing?

57. How can businesses effectively communicate financial risks to investors?

58. What are the trends in global financial regulations that businesses should be
aware of?

59. How can businesses balance profitability with social responsibility in a
global market?

60. What skills are essential for effective financial communication in an
international environment?

61. What are the trends in global financial regulations that businesses should be
aware of?



62. How can businesses balance profitability with social responsibility in a
global market?

63. What skills are essential for effective financial communication in an
international environment?

64. How can businesses prepare for economic fluctuations in global markets?

65. What is the impact of currency exchange rates on international business
transactions?

66. How can companies utilize financial analysis to mitigate global risks?

67. What strategies can businesses employ to enhance their financial resilience
globally?

68. How can effective communication improve stakeholder relationships in
financial matters?

69. What are the common pitfalls in financial communication for multinational
corporations?

70. How can businesses assess the financial health of potential international
partners?



